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1. Title: Individual- and Community-Level Factors Associated with Voluntary Participation
Authors: Marcus M. Lam, Nathan J. Grasse, Lindsey M. McDougle
Abstract: Voluntary participation in local groups or organizations varies by individual and across communities. Few studies examine the influence of structural resources on voluntary participation, with prior studies often considering it a single, binary action. Drawing from three data sources, we examined the extent to which individual-level and community-level factors—including the presence of nonprofit organizations—were associated with voluntary participation. We model participation as two distinct actions and estimate the likelihood of respondents participating in one organization or group compared with the likelihood of participating in multiple organizations or groups. We found individual characteristics such as homeownership, marriage, and better health were associated with participation in only one group or organization. Identifying as White, having some college education, more children per household, and church attendance were positively associated with participating in one group or organization and subsequent participation. At the community level, nonprofit density was positively associated with voluntary participation.
2. Title: How Charitable Were the Elites of the Dutch Golden Age?
Authors: Marco H. D. van Leeuwen, Pamala Wiepking, Henk Looijesteijn
Abstract: We study the charitable behavior of the wealthiest individuals in a very affluent and unequal society, that of the Dutch during their “Golden Age” (late 16th to the 17th centuries). Did these wealthy elites share their prosperity with those less fortunate? Using rare data from printed sources and wills located in archives, we study their inter vivos giving as well as their charitable bequests. Our study shows that the elites were surprisingly uncharitable: Only 15% made documented life-time gifts, and their bequests were valued around 1% of their wealth. Charity was embedded in the whole social fabric save the frugal top. Our results show that burghers made more documented life-time gifts than those belonging to the nobility and regent classes. In addition, those belonging to a religious minority as well as those without children gave more. We conclude our article with implications and limitations of elite philanthropy for society.
3. Title: Lower Prices for Customers, and Less Charity Care? The Prospects for Mixed-Market Competition with Nonprofit and Hybrid Firms
Authors: Eleanor Brown, Claire Qing Fan
Abstract: In recent years, the emergence of new legal forms allowing for-profit firms to incorporate with a formal commitment to both profit and social purpose has disrupted the traditional American business-charity dichotomy. The arrival of these hybrid firms can be expected to affect the functioning of markets and poses a potential challenge to the role played by large nonprofits that provide quasi-public services such as education and health care. We construct duopoly models of competition between a nonprofit firm and either a traditional for-profit firm or a hybrid firm, simultaneously choosing output levels of a homogeneous good. We show that when the nonprofit competes with a hybrid firm it becomes less competitive in the sense that its output level contracts, it raises less net revenue with which to fund charity care, and it is more easily driven out of the market.
4. Title: Do Donors Penalize Nonprofits with Higher Non-Program Costs? A Meta-Analysis of Donor Overhead Aversion
Authors: ChiaKo Hung, Mark A. Hager, Yuan Tian
Abstract: Disparate research on overhead aversion and nonprofit starvation can benefit from a conceptual model that explains their relationships. Following resurrection of such a model, we focus on one important piece: the relationship between overhead spending and nonprofit donations. Studies on this topic have produced inconclusive results. Our meta-analysis clarifies the relationship by synthesizing a sample of 30 original studies with 244 effect sizes. We uncover a negative association suggesting that donors penalize nonprofits with higher overhead costs. Moreover, our meta-regression models reveal that experimental designs detect higher donor aversion than studies that use other research designs and that amateur donors have more intense overhead aversion than professional donors. However, studies that measure administrative costs do not report more negative effects than studies that measure both administrative and fundraising costs. The overall contribution of the meta-analysis solidifies the conceptual link between reported capacity costs and funders’ giving decisions, a key arc in the nonprofit starvation cycle.
5. Title: The Relationship Between Microfinance Mission Drift and Financial Returns to Stakeholders
Authors: Carlos Serrano-Cinca, Yolanda Fuertes-Callén, Beatriz Cuéllar-Fernández
Abstract: Some microfinance institutions (MFIs) can drift from their social mission, generating well-studied effects for their borrowers. We focus on the lesser-known effect of mission drift on the financial return to other stakeholders (employees, government, micro-savers, and banking creditors). Using a sample of 534 MFIs, we calculated the economic value distributed by the MFI to these stakeholders by considering salaries, taxes, and interest paid. We found a negative relationship between average loan size and return to employees (RTE), government, and banking creditors, and a positive relationship between women borrowers and RTE and government. This is explained by the fact that mission-focused MFIs are usually small, labor-intensive institutions with a stable business model. We found a positive relationship between average loan size and return to micro-savers, and a negative relationship between women borrowers and return to micro-savers. The reason is that many mission-focused MFIs do not offer micro-savings, undermining financial inclusion.
6. Title: Volunteer Engageability: A Conceptual Framework
Authors: Liora Arnon, Michal Almog-Bar, Ram A. Cnaan
Abstract: In this article, we introduce the concept of “engageability,” which refers to the ability of volunteer-employing nonprofit organizations to engage, motivate, and manage volunteers to maximize their potential and sustain the volunteering human resource. Engageability conceptually complements the two well-established concepts of volunteerability and recruitability. By offering this conceptual framework, we enable volunteer-employing organizations to assess the degree to which they are engaging volunteers and to make improvements in this regard. Engageability questions how organizations that have already recruited volunteers make themselves volunteer-friendly and engage volunteers effectively. Based on the literature, we offer a comprehensive framework that considers a large set of organizational practices from germane to engageability, framing them into four fundamental clusters: (a) value-based (ideological), (b) managerial, (c) physical, and (d) supportive connections. We introduce the conceptual model and provide explanation for each cluster and each with-cluster organizational practices and discuss the potential contribution of this conceptual model.
7. Title: Giving to Matthew, Emily, Jose, or Maria: A Field Study Examining the Impact of Race and Gender on Donation Requests
Authors: Amanda L. Woods, Felix Y. Wu, Michelle R. Hebl
Abstract: Across the world, many individuals, organizations, and communities rely on the charitable contributions of others to meet critical needs. However, receiving aid can be challenging if donors discriminate against solicitors based on their demographic characteristics. We examined the potential impact of two of such characteristics, namely, the solicitor’s race and gender, by soliciting contributions from 162 dentist offices through phone calls, manipulating race (Latino/White) and gender (male/female) of the caller. We analyzed differences between race and gender on the likelihood of receiving donations and interpersonal interactions rated by blind coders. Logistic regression results revealed Latinos were significantly less likely to receive donations than Whites, and women were marginally more likely to receive donations than men. Multivariate analysis of variance results indicated, however, that Latinos received significantly better interpersonal treatment than Whites. Results show support for Patronization Theory extended to the solicitation context. Implications of these findings and future directions for research are discussed.
8. Title: Impact of Experienced Regret on Donation Willingness: Advertising Appeal and Framing Effect
Authors: Jiansheng Tang, Heming Gong, Xuemei Bian, Chundong Zheng, Xiaoxuan Yang
Abstract: Donors often experience donation regret caused by charity wrongdoings and mismanagement, which will reduce future donation willingness. The literature has not fully delineated the underlying mechanism of donors’ response to experienced regret. The effective advertising appeal and message framing which could be used to mitigate the detrimental impact of experienced donation regret also remain unknown. This research dissects the impact of experienced regret on donation willingness by revealing the mediational effect of anticipated regret and the moderating role of advertising appeal (altruistic vs. egoistic) and message framing (gain- vs. loss-framed). The findings of two studies demonstrate that experienced regret negatively influences donation willingness through anticipated regret. Compared with egoistic appeals, altruistic appeals are more effective in extenuating the impacts of experienced regret. Gain-framed (compared with loss-framed) messages better mitigate anticipated regret and result in a higher level of willingness to donate. In addition to theoretical contributions, actionable practical implications are discussed.
9. Title: The Emergence and Evolution of Digital Social Ventures in Dublin, Ireland
Authors: Sheila M. Cannon, Raymond Dart
Abstract: Digital social ventures are initiatives that intend to transformatively engage social and environmental problems through the application of digital technology and are a new phenomenon found globally. While the broad influence and consequences of disruptive digital technology are increasingly taken for granted, very little research focuses on the deliberate use of digital technology for social purpose. This study is situated within three areas of literature: disruption caused by digital innovations, the use of digital technology by social purpose organizations, and social entrepreneurship. The process of digital social venture emergence and evolution shows how flashy-sounding technological solutions develop into more modest and incrementally useful tech-supported adjuncts. A preliminary framework for conceptualizing the nature and process of digital social ventures shows how a Schumpeterian approach to social entrepreneurship as disrupting equilibrium gives way to a Hayekian approach as drawing on local, embedded knowledge to achieve incremental change.
10. Title: The Effect of State Minimum Wage Increases on Nonprofit Organizations
Authors: Steven Balsam, Connie X. Mao, Min Xu, Yinge (Jack) Zhang
Abstract: The impact of minimum wage increases on employment has been extensively examined with mixed results. We extend the literature by hypothesizing and showing a differential impact of state-level minimum wage increases on nonprofit organizations as opposed to for-profit organizations. While we find that increases in minimum wages reduce employment growth in both types of organizations, this decrease is substantially larger for nonprofit organizations. We also find that investment in automation, that is, information technology, rises in nonprofits postminimum wage increase, consistent with the substitution of capital for labor. Minimum wage increases also increase the likelihood of nonprofit exit.
11. Title: Institutionalizing Voluntary Blood Donation: Explaining the Cross-National Variance in the Approval of Paid Blood or Plasma Donation in Europe
Authors: Sam Gorleer, Piet Bracke, Lesley Hustinx
Abstract: Inspired by the analytical shift toward understanding altruism from an institutional perspective, this article presents an empirical analysis of the impact of institutionalized solidarity on attitudes toward payment for blood or plasma donations, in terms of both the level of welfare provision and confidence in the welfare system. Postulating that institutionalized solidarity is intertwined with group-based solidarity, this article offers a more refined understanding of the relationship between institutional context and attitudes toward paid donation by incorporating measures of social cohesion in the analysis. Based on Eurobarometer data from 2014, the results indicate that support for cash payment for donation is lower in European countries where social spending is higher. Similarly, aggregated levels of trust in the social security system are associated with less support for payment for donation. These findings point to the importance of institutionalized solidarity for the manifestation of support for non-remunerated blood and plasma donation.
12. Title: Improving Location Decisions for Charity Retailers: Applying Operations Research and Customer Discovery
Authors: Caroline E. W. Glackin, Burcu Adivar
Abstract: This study provides a novel methodology at the nexus of Customer Discovery and business analytics for critical location decisions charity retailers with circular supply chains face. It integrates spatial network analysis with Customer Discovery and multicriteria decision-making. Traditional analyses are primarily based on customer location but for donated goods applying Customer Discovery and expert judgment and systematic analysis of data prevails. This integration provides an agile approach to producing optimal alternative locations, which can be applied to Habitat for Humanity ReStore, and Goodwill Industries, and similar organizations globally. This cross-disciplinary approach is practical and cost-effective and can increase efficiency, decrease risks, and strengthen organizational buy-in. It categorizes the drivers affecting location decisions and combines the current business model search techniques and an overall analytical framework to create the Expert Knowledge and Evidence-Based Location Methodology (EKELM).
以下是书评：
13. Title: For-profit philanthropy: Elite power & the threat of limited liability companies, donor-advised funds, & strategic corporate giving
Authors: Nora Reikosky
Abstract: The article reviews the book “For-Profit Philanthropy: Elite Power and the Threat of Limited Liability Companies, Donor-Advised Funds, and Strategic Corporate Giving” by Dana Brakman Reiser and Steven A. Dean.
14. Title: Forewarned: Resilience and the management of nonprofit organizations: A new paradigm
Authors: John Roswell Whitman
Abstract: The article reviews the book “Resilience and the management of nonprofit organizations: A new paradigm” by Dennis R. Young and Elizabeth A.M. Searing.
