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1. Title: The Heterogeneity of Competitive Forces: The Impact of Competition for Resources on United Way Fundraising.
Authors: Laurie E. Paarlberg, Hyunseok Hwang.
Abstract: How does competition for resources affect the fundraising performance of local United Way (UW) affiliates? Drawing upon population ecology, we hypothesize a nonlinear relationship between competition and organizational performance. Using a 21-year panel data set that includes UW campaign data, contributions to specialized fundraising organizations, and contributions to the general population of nonprofit organizations, we estimate a fixed effects regression model. We find that the effect of competition differs depending upon the degree of niche overlap. Contributions to organizations with greatest niche overlap have a negative effect on contributions to local UWs. Consistent with population ecology, other types of fundraising organizations that have less niche overlap show beneficial relationships at certain levels of giving. However, few communities reach the philanthropic level at which benefits of competition occur.
2. Title: Benefits and Drivers of Nonprofit Revenue Concentration。
Authors: Georg von Schnurbein, Tizian M. Fritz.
Abstract: Nonprofit organizations (NPO) rely on a diverse mix of revenue sources. The existing literature mainly supports diversification among different revenue sources as desirable because it enables organizational stability. Using a new data set of over 200 Swiss fundraising charities, we prove the opposite to be true: organizations that displayed a higher degree of revenue concentration grew stronger between 2005 and 2012. We identify factors influencing the organization’s capital and revenue structure. These factors can be divided into “nature” and “nurture” factors, which allows us to demonstrate which of them may be actively influenced by an organization’s management and which stem from conditions of the organization that cannot be readily overcome by managerial interventions (such as age, size, and legal form). Revenue concentration is positively influenced both by an organization’s geographical range of activity and dependence on its primary revenue source, and negatively influenced by board size and diversity.
3. Title: Does Charity Begin at Home or Overseas?
Authors: Stephen Knowles, Trudy Sullivan.
Abstract: We conducted a field experiment to find out whether a sample of the New Zealand general public preferred to give money to World Vision, an international development charity, or the Salvation Army, a local charity helping families in need. The majority of participants revealed a preference for giving to the local charity, rather than the international development charity. Participants were given the option of commenting on why they chose the charity they did, and we analyze these responses. We also analyze whether participants’ individual characteristics are correlated with the choice of charity.
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4. Title: Associational Capital and Adult Charitable Giving: A Canadian Examination.
Authors: Belayet Hossain, Laura Lamb.
Abstract: This article examines the relationship between associational capital, developed through participation in social networks, and charitable giving behavior in Canada. Empirical models are specified to determine whether a relationship exists between associational capital, formed in youth and adulthood, and secular and religious donation expenditures in adulthood. Tobit regression models are estimated using data from the 2010 Canada Survey of Giving, Volunteering and Participating (CSGVP). The results suggest that the formation of associational capital in youth and adulthood is related to larger donation expenditures, although the source of associational capital and the type of recipient organization matters. It is also found that those who participate in a variety of associations are more likely to make larger donations than those who participate in fewer types of associations. The results provide further insight into charitable giving behavior and have policy implications for public and nonprofit sectors concerned with increasing charitable donations.
5. Title: Charitable Giving in Nonprofit Service Associations: Identities, Incentives, and Gender Differences.
Authors: Heng Qu, Richard Steinberg.
Abstract: Nonprofit service associations, such as the Lions Clubs, Rotaries, and Kiwanis, provide collective goods. Membership in a service association involves two essential elements: members’ shared interest in the club’s charitable service and private benefits stemming from social interactions with other members, such as networking, fellowship, and fun. We report results from a laboratory experiment designed to test the effect of membership and priming on charitable giving. The two experimental conditions activate chains of associative memory linked to the service or socializing aspects of membership. We find that female subjects give significantly smaller donations after receiving the socializing stimulus. Male subjects are less sensitive to our experimental conditions, giving slightly more in the socializing condition, but the differences are not statistically significant. We discuss three mechanisms that may explain our results: social identity theory, reputation and image motivations, and quality inference.
6. Title: Young Adult Propensity to Join Voluntary Associations: The Role of Civic Engagement and Motivations
Authors: Ana Lanero, José Luis Vázquez, Pablo Gutiérrez.
Abstract: Based on a self-selection perspective, this study analyzes the relation between personal civic engagement and the willingness to join a voluntary association by considering the mediating role of motivations. Four factors of civic engagement are considered: civic duty, civic skills, social connection, and civic participation; in addition, three motivations are considered: instrumental, expressive, and career-related. The proposed model is tested using a survey of 408 Spanish young adults with no previous experience as members of any association. The analytical technique used is partial least squares. The findings point that instrumental motivation is the main vehicle to translate the four factors of civic engagement into associational involvement, whereas expressive motivation represents a secondary mediator in the effects of civic duty and social connection. Career-related motivation is not associated with the willingness to join a voluntary association. Implications for the recruitment and retention of young adults in voluntary associations are discussed.
7. Title: Measured Societal Value and Its Impact on Donations and Perception of Corporate Social Responsibility: An Experimental Approach.
Authors: Seung Pil Lee, Kathy Babiak.
Abstract: Collaborations between nonprofits and corporations aim to serve both social and commercial goals. This study posits that social sponsorships can increase donations to nonprofits and simultaneously benefit corporations by communicating signals of measured societal value. Studies 1 and 2 provide evidence that communication of measured societal value, endorsed by a credible source, can increase willingness to donate to nonprofits through individuals’ perceptions of corporate social responsibility. Study 3 generalizes these findings, simultaneously showing that communication of measured societal value can reduce perceptions of hypocrisy toward corporations. It also examines the underlying mechanism of these results by investigating the serial mediation effects of corporate social responsibility perception and functional fit in the causal relationships from measured societal value to both increased willingness to donate to nonprofits and reduced perceptions of corporate hypocrisy. Furthermore, the work demonstrates that these effects are due to communication of measurement, not the source of the communication.
8. Title: Nonprofit Resource Contribution and Mission Alignment in Interorganizational, Cross-Sector Public Health Networks
Authors: Carrie L. Chapman, Danielle M. Varda.
Abstract: Given the complexity of today’s social and political dilemmas, a common method of program and policy implementation is surfacing in the form of interorganizational, cross-sector goal-directed networks. This article applies the “Core Dimensions of Connectivity” framework to analyze how the increasing inclusion of nonprofit organizations in public health goal-directed interorganizational networks is associated with goal achievement. Variables related to sector-based resource contributions and mission alignment were analyzed in their relation to outcomes in 177 networks. The findings indicate that significant differences exist across sectors. Compared to public and for-profit organizations, nonprofit organizations bring a greater number and diversity of resources to public health networks, and are perceived by their public and for-profit partners as having the strongest support of the network’s mission. We also find that resource contributions and mission alignment affect outcome achievement. This article discusses practical challenges networks face and informs techniques for effectively managing interorganizational goal-directed networks.
9. Title: Nonprofit Pay in a Competitive Market: Wage Penalty or Premium?
Authors: Christian King, Gregory B. Lewis.
Abstract: Two competing theories argue that the nonprofit sector pays differently: Nonprofit employees may accept lower pay to be able to do meaningful work for a good cause, or they may earn higher pay due to nonprofit organizations’ tax exemptions and weaker incentives to hold down wages. To test these opposing expectations, we use the 2005-2013 American Community Surveys to examine pay differences among registered nurses working for nonprofit, for-profit, and public hospitals. We also test hypotheses that public and nonprofit hospitals have smaller pay disparities by gender, race, and relationship status. We find that pay is highest in nonprofit hospitals, partly because they attract better-educated and more experienced nurses, but partly because they pay comparable nurses more than for-profit hospitals do. Furthermore, contrary to expectations, pay disparities appear to be largest in nonprofit hospitals.
10. Title: The Role of Formal Third-Party Endorsements and Informal Self-Proclaiming Signals in Nonprofit Reputation Building
Authors: Jurgen Willems, Carolin J. Waldner, Yasemin I. Dere.
Abstract: In this study, we experimentally test the impact of a formal signal (a third-party certificate) and an informal signal (self-proclaimed management quality with respect to social entrepreneurship) on stakeholder supportive intentions and perceived organizational effectiveness. Our study confirms the social entrepreneurship advantage, but we find no proof of a convincing effect from the formal signal. However, complementary analyses and additional testing of control variables add new perspectives on the relative importance of the social entrepreneurship advantage and on potential moderators that could better explain in future studies the varying effects and specific contextual elements that influence formal and informal reputation-building signals.
以下是书评：
11. Title: Ghost of Organizations Past: Communities of Organizations as Settings for Change by Ryan, D.
Authors: Putnam Barber
Abstract: The article reviews the book “Ghost of Organizations Past: Communities of Organizations as Settings for Change,” by Ryan, D.
